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PRODUCTS FROM CENTRAL ASIA

ELSOFP project story from Tajikistan

WHO Smallholders, dried fruit and nut producers from Tajikistan + Nur Natura Brand
(Germany based trader, owner from Tajikistan - Naim Kurbanov)

WHERE  Tsjikistan (Isfara Region) supply with purchasing and distribution through
Germany + The Netherlands

WHAT Dried Apricot (Natural), SweetApricot Kernels, Dried Mulberry (Natural)

WHEN Starting from 2019 purchased as Natural (Organic agriculture, in a transition
to EU Organic Certificate) and targeting 2021 - 2022 to convert for EU organic

WHY Smallholder products are distributed via Nur Natura Brand to REWE Group
(Germany) and De Olienoot (The Netherlands) as well as via Food Yard
Restaurants concept (Germany). Aiming to promote and raise awareness of FOR MORE INFORMATION
Central Asia products at the high cuisine via Michelin Star HoReCa. Already PLEASE VISIT RURAL-CLUSTER.ORG

successfully applied by Nur Natura in Azerbaijan. OR SCAN THE QR-CODE




